Phillips 66 / Quality PROclean® Gasolines }— QPG Selling Statement Graphic Standards

Quality PROclean® Gasolines Selling Statement Graphic

The Quality PROclean® Gasolines (QPG) Selling Statement
graphic must be used with the accompanying brand logo
and never alone. It must appear only in the approved
positions and size relationships that are shown in this docu-
ment. The QPG Selling Statement should not be recreated
in any way other than the way it is presented here.

The outer dotted line represents the “1X” minimum clear
space boundary or distance to the edge of each logo. Clear
space is the minimum area to be kept free of graphics,
logos, type, lines or any other elements around the logo.

No other piece of art or layout edge can come within this
area. The “1X” measurement relates to the height of the
uppercase “P” in PROclean®.

All marketing communications using the QPG Selling Statement
graphic should be reviewed by the Legal department

for content. The ® symbol should be used in relation to

the Phillips 66 brand logo as it is a registered logo.

For additional information, contact Barbara Alexander

(ETN 639-5425), Lara Campbell (ETN 639-5891) or

Terry Hunt (ETN 639-2103).

- y Quality ) | ] |
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Positive logo (printed on white) Reverse logo (printed on black) X-height

Alternate Graphic Configurations

The above logo configuration, which appears as three lines
to the right of the Phillips 66 brand logo, is the preferred
configuration to be used in most instances.

:
66)] :
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' Quality PROclean’ Gasolines |

One line under the logo
Positive logo (printed on white)

1Xi

One line under the logo
Reverse logo (printed on black)

The approved configurations on this page are intended to
apply to most situations. The size ratio between the brand
logo and the words of the QPG Selling Statement graphic are
scalable in some instances. For example, on a billboard, the
brand logo can be larger in

relationship to the QPG Selling X T
Statement graphic as long as

| ‘Huups """"""" |
tained between the brand logo 1X® |

the “1X” clear space is main-

and the QPG Selling Statement | :
graphic (see example). ‘
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Two lines under the logo
Positive logo (printed on white)

Two lines under the logo
Reverse logo (printed on black)

As shown below, there are three other options available for
use due to layout constraints. Each of which are shown on
white or reversed out of black.

®

iPROcI ean’
Gas Q&in S

Three lines under the logo
Positive logo (printed on white)

PROclean
Gas Q&in,e,sj

Three lines under the logo
Reverse logo (printed on black)
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Phillips 66 / Quality PROclean® Gasolines

Correct Color Usage on Solid Backgrounds

QPG Selling Statement Graphic Standards

Correct Usage for Each Graphic Option

Correct color usage depends upon proper contrast between
the brand and QPG Selling Statement graphic and the
background color density or value on which it appears.

The brand and QPG Selling Statement graphic can be
placed on any background, if there is enough contrast.
The chart below indicates appropriate background contrast.

Photographs can be used as a background element,
if the photo does not hinder the readability of the
brand and QPG Selling Statement graphic.
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There are four different configurations of how the QPG
Selling Statement graphic appears with the brand logo.
Below is a guide which can be used to determine the

appropriate configuration to choose.

= Quality
(E33) procean
. Gasolines

The “three lines to the right”
configuration should be
used in most instances.
Shown here at the bottom
and flush right

i,

Quality PROclean’ Gasolines

te feugait nulla

Qualit
PROclean’ Gasolines

The “two lines under” configuration
should be used when the logo
appears centered in the layout.
Shown here centered at the bottom
of the third column

The “one line under”
configuration should be
used when the logo appears
centered in the layout.
Shown here at the bottom

Lorem ipsum
dolor sit amet,
consectetuer
adipiscing elit,
sed diam nonum
my nibh euismod
tincidunt ut
laoreet dolore
magna aliquam
erat volutpat.

PHILLIPS
®

Quality
PROclean®
Gasolines

The “three lines under”
configuration should only be
used when the logo place-
ment is very limited in width.
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Phillips 66 / Quality PROclean® Gasolines }— QPG Selling Statement Graphic Standards

Using the QPG Selling Statement Graphic as Part of a Sentence

When the Quality PROclean® Gasolines Selling Statement is used in sentence form, the letters “PRO” should always appear
in uppercase and “clean” should appear in lowercase and there should not be a space between the words. The word
“Gasolines” should always have an “s” on the end to indicate that the word is plural. In the first instance where the Quality
PROclean® Gasolines Selling Statement is used in a document, the word “PROclean” should be followed by a “TM” mark.

Incorrect Usage of the QPG Selling Statement Graphic

To maintain the integrity of the QPG Selling Statement
graphic, consistent and proper use of all components is
essential. Avoid any alterations to the graphic components,
including character size or placement that are not

Quality PROgfean® Gasolines

DO NOT use the QPG Selling Statement graphic
independent from the brand logo.

Lorem ipsum dolor sit amet, eni
consectetuer adipiscing elit, sed
diam nonummy nibh euismod
tincid Quality PROclean’ Gasoli
unt ut laoreet dolore mag
iquam erat volutpat. Ut

d minim veniam, quis
rud exerci tation ullamco
per suscipit lobortis nisl ut
aliquip ex ea commodo conse

1l quat. Duis autem vel eum iriure
si dolor in hendrerit in vulputate.

DO NOT display the QPG Selling Statement graphic within

text or as a headline.
PHILLIPS

QPG Selling Statement graphic.
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specifically defined as correct use variations within the
guidelines. The examples shown here demonstrate some
typical graphic mistreatments of the QPG Selling
Statement graphic.

DO NOT typeset or use any other font for the QPG Selling
Statement graphic.

Joe
m@ asolines

est

DO NOT substitute words in the QPG Selling Statement
graphic.
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Conoco / Quality PROclean® Gasolines }— QPG Selling Statement Graphic Standards

Quality PROclean® Gasolines Selling Statement Graphic

The Quality PROclean® Gasolines (QPG) Selling Statement
graphic must be used with the accompanying brand logo
and never alone. It must appear only in the approved
positions and size relationships that are shown in this docu-
ment. The QPG Selling Statement should not be recreated
in any way other than the way it is presented here.

The outer dotted line represents the “1X” minimum clear
space boundary or distance to the edge of each logo. Clear
space is the minimum area to be kept free of graphics,
logos, type, lines or any other elements around the logo.

A ! Gasolines: | ‘

Positive logo (printed on white)

Alternate Graphic Configurations

I ®
1
,,,,,,,,,,,,,,,,, 1o

«(€onoco) pROclean' BRGNS WILIEELAE

Reverse logo (printed on black)

No other piece of art or layout edge can come within this
area. The “1X” measurement relates to the height of the
uppercase “P” in PROclean®.

All marketing communications using the QPG Selling Statement
graphic should be reviewed by the Legal department for
content. The ® symbol should be used in relation to the
Conoco brand logo as it is a registered logo. For additional
information, contact Barbara Alexander (ETN 639-5425),
Lara Campbell (ETN 639-5891) or Terry Hunt (ETN 639-2103).

Gasolines.

1X

X-height

The above logo configuration, which appears as three lines
to the right of the Conoco brand logo, is the preferred
configuration to be used in most instances.

As shown below, there are three other options available for
use due to layout constraints. Each of which are shown on
white or reversed out of black.

b e x oo ! v x o | Do 1X o
. (conoco) i (conoco) . (conoco) |
XX X ] X XX
' Quality PROclean’ Gasolines, . N Quality B . Quality |
Tl ‘ " PROclean® Gasolines . :PROclean";
One line under the logo s 1 ' ‘Gasolines: '
Positive logo (printed on white) ! 1X

7777777 HX

ines

One line under the logo
Reverse logo (printed on black)

The approved configurations on this page are intended to
apply to most situations. The size ratio between the brand
logo and the words of the QPG Selling Statement graphic are
scalable in some instances. For example, on a billboard,

the brand logo can be larger in
relationship to the QPG Selling
Statement graphic as long as
the “1X” clear space is main-
tained between the brand logo
and the QPG Selling Statement
graphic (see example).

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
1 -
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Two lines under the logo
Reverse logo (printed on black)

Two lines under the logo R |
Positive logo (printed on white)

Three lines under the logo
Positive logo (printed on white)

Three lines under the logo
Reverse logo (printed on black)

————————————————————————————————

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

‘ Quality ‘ ; Quality ‘
PR,chean:ikGas,o],ines} PROcleanj;),(Gas,olin es
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Conoco / Quality PROclean® Gasolines }7 QPG Selling Statement Graphic Standards

Correct Usage for Each Graphic Option

Correct Color Usage on Solid Backgrounds

Correct color usage depends upon proper contrast between
the brand and QPG Selling Statement graphic and the
background color density or value on which it appears.

The brand and QPG Selling Statement graphic can be placed
on any background, if there is enough contrast. The chart
below indicates appropriate background contrast. Note: On
shades lighter than 30%, utilize the appropriate Conoco logo.

Photographs can be used as a background element, if the
photo does not hinder the readability of the brand and QPG
Selling Statement graphic.
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=€ 70%
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There are four different configurations of how the QPG
Selling Statement graphic appears with the brand logo.
Below is a guide which can be used to determine the

appropriate configuration to choose.

Quality
PROCIean’

Gasolines

The “three lines to the right”
configuration should be
used in most instances.
Shown here at the bottom
and flush right

Quality PROclean’ Gasolines

te feugait nulla

Quali
PROclean Gasolines

The “two lines under” configuration
should be used when the logo
appears centered in the layout.
Shown here centered at the bottom
of the third column

The “one line under”
configuration should be
used when the logo appears
centered in the layout.
Shown here at the bottom

Lorem ipsum
dolor sit amet,
consectetuer
adipiscing elit,
sed diam nonum
my nibh euismod
tincidunt ut
laoreet dolore
magna aliquam
erat volutpat.

Quality
PROclean®
Gasolines

The “three lines under”
configuration should only be
used when the logo place-
ment is very limited in width.
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Conoco / Quality PROclean® Gasolines }— QPG Selling Statement Graphic Standards

Using the QPG Selling Statement Graphic as Part of a Sentence

When the Quality PROclean® Gasolines Selling Statement is used in sentence form, the letters “PRO” should always appear
in uppercase and “clean” should appear in lowercase and there should not be a space between the words. The word
“Gasolines” should always have an “s” on the end to indicate that the word is plural. In the first instance where the Quality
PROclean® Gasolines Selling Statement is used in a document, the word “PROclean” should be followed by a “TM” mark.

Incorrect Usage of the QPG Selling Statement Graphic

To maintain the integrity of the QPG Selling Statement
graphic, consistent and proper use of all components is
essential. Avoid any alterations to the graphic components,
including character size or placement that are not

Quality PROgfean® Gasolines

DO NOT use the QPG Selling Statement graphic
independent from the brand logo.

Lorem ipsum dolor sit amet, eni
consectetuer adipiscing elit, sed
diam nonummy nibh euismod
tincid Quality PROclean’ Gasoli
unt ut laoreet dolore mag
iquam erat volutpat. Ut

d minim veniam, quis
rud exerci tation ullamco
per suscipit lobortis nisl ut
aliquip ex ea commodo conse

1l quat. Duis autem vel eum iriure
si dolor in hendrerit in vulputate.

DO NOT display the QPG Selling Statement graphic within
text or as a headline.

DO NOT use any color other than black or white for the
QPG Selling Statement graphic.

pg 3 of 3

specifically defined as correct use variations within the
guidelines. The examples shown here demonstrate some
typical graphic mistreatments of the QPG Selling
Statement graphic.

DO NOT typeset or use any other font for the QPG Selling
Statement graphic.

° Gasolines

DO NOT substitute words in the QPG Selling Statement
graphic.

last revised 07/2005



76 / Quality PROclean® Gasolines }— QPG Selling Statement Graphic Standards

Quality PROclean® Gasolines Selling Statement Graphic

The Quality PROclean® Gasolines (QPG) Selling Statement
graphic must be used with the accompanying brand logo
and never alone. It must appear only in the approved
positions and size relationships that are shown in this docu-
ment. The QPG Selling Statement should not be recreated
in any way other than the way it is presented here.

The outer dotted line represents the “1X” minimum clear
space boundary or distance to the edge of each logo. Clear
space is the minimum area to be kept free of graphics,
logos, type, lines or any other elements around the logo.

1X
Positive logo (printed on white)

Alternate Graphic Configurations

Reverse logo (printed on black)

No other piece of art or layout edge can come within this
area. The “1X” measurement relates to the height of the
uppercase “P” in PROclean®.

All marketing communications using the QPG Selling Statement
graphic should be reviewed by the Legal department for
content. The ® symbol should be used in relation to the
Conoco brand logo as it is a registered logo. For additional
information, contact Barbara Alexander (ETN 639-5425),
Lara Campbell (ETN 639-5891) or Terry Hunt (ETN 639-2103).

When printed on a
red, mid-tone or
photographic back-

76,

“x' P ground, the 76 “ball”
””” GO must have a white
outline the same
X-height thickness as its outline around the

76. When printing on a blue or black
background, no stroke is necessary.

The above logo configuration, which appears as three lines
to the right of the 76 brand logo, is the preferred
configuration to be used in most instances.

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

One line under the logo
Positive logo (printed on white)

One line under the logo
Reverse logo (printed on black)

The approved configurations on this page are intended to
apply to most situations. The size ratio between the brand
logo and the words of the QPG Selling Statement graphic
are scalable in some instances. For example, on a billboard,
the brand logo can be larger in

relationship to the QPG Seling X T
Statement graphic as long as P
the “1X” clear space is main-
tained between the brand logo
and the QPG Selling Statement
graphic (see example).

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
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Two lines under the logo
Positive logo (printed on white)

Two lines under the logo
Reverse logo (printed on black)

As shown below, there are three other options available for
use due to layout constraints. Each of which are shown on
white or reversed out of black.

Three lines under the logo
Positive logo (printed on white)

PROclean’
Gas Q& ines:

Three lines under the logo
Reverse logo (printed on black)

3Pl‘;‘,O;:l ean“:,xGa,s,o],ines
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76 / Quality PROclean® Gasolines

Correct Color Usage on Solid Backgrounds

QPG Selling Statement Graphic Standards

Correct Usage for Each Graphic Option

Correct color usage depends upon proper contrast between
the brand and QPG Selling Statement graphic and the
background color density or value on which it appears.

The brand and QPG Selling Statement graphic can be
placed on any background, if there is enough contrast.
The chart below indicates appropriate background contrast.

Photographs can be used as a background element,
if the photo does not hinder the readability of the
brand and QPG Selling Statement graphic.

76 100%

Quality PROclean® Gasolines

76 90%

Quality PROclean® Gasolines

76 80%

Quality PROclean® Gasolines

76 70%

Quality PROclean® Gasolines

76 60%

Quality PROclean® Gasolines

%B 50%

Quality PROclean® Gasolines

78 40%

Quality PROclean® Gasolines

a0
20%

Quality PROclean® Gasolines

0%

Quality PROclean® Gasolines

o

Quality PROclean’ Gasolines
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There are four different configurations of how the QPG
Selling Statement graphic appears with the brand logo.
Below is a guide which can be used to determine the

appropriate configuration to choose.

modo

Quality
PROCclean’
. Gasolines

The “three lines to the right”
configuration should be
used in most instances.
Shown here at the bottom
and flush right

tatio

Quality PROclean’ Gasolines

te feugait nulla

Quality
PROclean’ Gasolines

The “two lines under” configuration
should be used when the logo
appears centered in the layout.
Shown here centered at the bottom
of the third column

The “one line under”
configuration should be
used when the logo appears
centered in the layout.
Shown here at the bottom

Lorem ipsum
dolor sit amet,
consectetuer
adipiscing elit,
sed diam nonum
my nibh euismod
tincidunt ut
laoreet dolore
magna aliquam
erat volutpat.

Quality
PROclean’
Gasolines

The “three lines under”
configuration should only be
used when the logo place-
ment is very limited in width.
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76 / Quality PROclean® Gasolines }— QPG Selling Statement Graphic Standards

Using the QPG Selling Statement Graphic as Part of a Sentence

When the Quality PROclean® Gasolines Selling Statement is used in sentence form, the letters “PRO” should always appear
in uppercase and “clean” should appear in lowercase and there should not be a space between the words. The word
“Gasolines” should always have an “s” on the end to indicate that the word is plural. In the first instance where the Quality
PROclean® Gasolines Selling Statement is used in a document, the word “PROclean” should be followed by a “TM” mark.

Incorrect Usage of the QPG Selling Statement Graphic

To maintain the integrity of the QPG Selling Statement
graphic, consistent and proper use of all components is
essential. Avoid any alterations to the graphic components,
including character size or placement that are not

Quality PROgfean® Gasolines

DO NOT use the QPG Selling Statement graphic
independent from the brand logo.

Lorem ipsum dolor sit amet, eni
consectetuer adipiscing elit, sed
diam nonummy nibh euismod
tincid Quality PROclean’ Gasoli
unt ut laoreet dolore mag
iquam erat volutpat. Ut

d minim veniam, quis
rud exerci tation ullamco
per suscipit lobortis nisl ut
aliquip ex ea commodo conse

1l quat. Duis autem vel eum iriure
si dolor in hendrerit in vulputate.

DO NOT display the QPG Selling Statement graphic within
text or as a headline.

DO NOT use any color other than black or white for the
QPG Selling Statement graphic.

pg 3 of 3

specifically defined as correct use variations within the
guidelines. The examples shown here demonstrate some
typical graphic mistreatments of the QPG Selling
Statement graphic.

®

Quality PROclean® Gasolines

DO NOT typeset or use any other font for the QPG Selling
Statement graphic.

DO NOT substitute words in the QPG Selling Statement
graphic.

last revised 07/2005



Multi-Brand / Quality PROclean® Gasolines

}— QPG Selling Statement Graphic Standards

Quality PROclean® Gasolines Selling Statement Graphic

The Quality PROclean® Gasolines (QPG) Selling Statement
graphic must be used with the accompanying brand logo and
never alone. It must appear only in the approved positions
and size relationships that are shown in this document. The
QPG Selling Statement graphic should not be recreated in
any way other than the way it is presented here. However,

in some instances, only two brand logos may be used.

The outer dotted line
represents the “1X”

minimum clear space “xv. P
boundary or distance to .
the edge of each logo. Clear

space is the minimum area X-height

to be kept free of graphics,

logos, type, lines or any other elements around the logo.
No other piece of art or layout edge can come within this
area. The “1X” measurement relates to the height of the
uppercase “P” in PROclean®.

All marketing communications using the QPG Selling
Statement graphic should be reviewed by the Legal
department for content. The ® symbol should be used

in relation to the Phillips 66 brand logo as it is a registered
logo. The ® symbol should be used in relation to the
Conoco brand logo as it is a registered logo. The ® symbol
should be used in relation to the 76 brand logo. For
additional information, contact Barbara Alexander

(ETN 639-5425), Lara Campbell (ETN 639-5891) or

Terry Hunt (ETN 639-2103).

Alternate Graphic Configurations

Reverse logo (printed on black)

Quallty PROclean’ Gasolmes

1X

Red reverse logo (printed on red)

When printed on a red, mid-tone or photographic
background, the 76 “ball” must have a white outline
the same thickness as its outline around the 76.
When printing on a blue or black background, no
Stroke is necessary.

The above configuration is the preferred configuration to be
used in most instances. The stacked option below is available
for use due to layout constraints. When only two of the three
brand logos are used with the QPG Selling Statement graphic,
the Conoco logo always appears first. The size of the brand
logos can be increased but cannot exceed the overall width

of the QPG Selling Statement graphic. To determine the
distance between the logos, use the “1X” minimum clear
space as the absolute minimum distance. Always center the
two logos above the QPG Selling Statement graphic.

last revised 07/2005



Multi-Brand / Quality PROclean® Gasolines

Correct Color Usage on Solid Backgrounds

QPG Selling Statement Graphic Standards

Correct Usage for Each Graphic Option

Correct color usage depends upon proper contrast between
the brand and QPG Selling Statement graphic and the
background color density or value on which it appears.

The brand and QPG Selling Statement graphic can be placed
on any background, if there is enough contrast. The chart
below indicates appropriate background contrast. Note: On
shades lighter than 30%, utilize the appropriate Conoco logo.

Photographs can be used as a background element, if the
photo does not hinder the readability of the brand and QPG
Selling Statement graphic.

100%
‘ 90%
Quality PROclean’ Gasolines
76
‘ 80%
Quality PROclean® Gasolines
&5 76
70%
Quality PROclean® Gasolines
PHILLIPS
76,
o] @ 7 604
Quality PROclean® Gasolines
PHILLIPS
76)
19 S0
Quality PROclean® Gasolines
PHILLIPS
76,
. ) 40%
Quality PROclean® Gasolines
PHILLIPS
D @
50%
PHILLIPS
= @
. 4 20%
Quality PROclean’ Gasolines
PHILLIPS
D)
@ 0%
Quality PROclean® Gasolines
PHILLIPS
66
° o 0%

Quality PROclean® Gasolines
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There are four different configurations of how the QPG Selling
Statement graphic appears with the brand logos. Below is a
guide which can be used to determine the appropriate
configuration to choose. Below are suggested placements of
the multi-brand QPG Selling Statement graphic.

lla

B = @

Quality PROclean’ Gasolines

The “one line under”
configuration should be

The “one line under”
configuration should be
used in all instances. Shown used when the logo appears
here at the bottom and flush centered in the layout.

right Shown here at the bottom

Lorem ipsum
dolor sit amet,
consectetuer
adipiscing elit,
sed diam nonum
my nibh euismod
tincidunt ut
laoreet dolore
magna aliquam
erat volutpat. Ut
wisi enim ad
minim veniam,
luptatum zzril
delenit augue.

B = @

Quality PROCIean Gasolines

vulputate

The “one line under”
configuration should be
used when the logo appears
centered in the layout.

The “one line under” configuration
should be used when the logo
appears centered in the layout.
Shown here centered at the bottom
of the third column

Lorem ipsum dolor sit amet, con-
sectetuer adipiscing elit, sed diam N
nonum my nibh euismod tincidunt ut

laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim Quality

. . . PROclean’
veniam, luptatum zzril delenit augue. Gasolines

The “three lines stacked”
configuration should be used when
the logo appears in a layout that has
limited space and requires a tall
configuration. Shown here flush to
the right of the column.
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Multi-Brand / Quality PROclean® Gasolines }— QPG Selling Statement Graphic Standards

Using the QPG Selling Statement Graphic as Part of a Sentence

When the Quality PROclean® Gasolines Selling Statement is used in sentence form, the letters “PRO” should always appear
in uppercase and “clean” should appear in lowercase and there should not be a space between the words. The word
“Gasolines” should always have an “s” on the end to indicate that the word is plural. In the first instance where the Quality
PROclean® Gasolines Selling Statement is used in a document, the word “PROclean” should be followed by a “TM” mark.

Incorrect Usage of the QPG Selling Statement Graphic

To maintain the integrity of the QPG Selling Statement specifically defined as correct use variations within the
graphic, consistent and proper use of all components is guidelines. The examples shown here demonstrate some
essential. Avoid any alterations to the graphic components, typical graphic mistreatments of the QPG Selling
including character size or placement that are not Statement graphic.

PHILLIPS
i ®

Quality PR(

Quality PROgfean® Gasolines _
ean® Gasolines

DO NOT use the QPG Selling Statement graphic DO NOT typeset or use any other font for the QPG Selling
independent from the brand logo. Statement graphic.
Lorem ipsum dolor sit amet, enimfdd minim veniam, quis

rud exerci tation ullamco
per suscipit lobortis nisl ut
aliquip ex ea commodo conse

1l quat. Duis autem vel eum iriure
si dolor in hendrerit in vulputate.

consectetuer adipiscing elit, sed
diam nonummy nibh euismod
tincid Quality PROclean’ Gasoli
unt ut laoreet dolore mag
iquam erat volutpat. Ut

DO NOT display the QPG Selling Statement graphic within DO NOT substitute words in the QPG Selling Statement
text or as a headline. graphic.

DO NOT use any color other than black or white for the
QPG Selling Statement graphic.
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